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The New University Law which Ministry of Education revised in 1994, 
emphasize academic freedom and university autonomy. Each universities 
can have its individual style and characteristics in its electronic commerce 
program. The main purpose of this study is to design a structure of 
curriculum of electronic commerce in an university. In order to get the 
complete data, we collect the subject information of electronic commerce 
course in foreign and local university from literature review and portal 
onWeb , then we use context analysis to analyze it. Meta analysis of 
portal on Web of each universities(9 universities in Taiwan ,Top 8 
America universities, Top 2 Austrian universities and Singapore 
University ). We hope the result of study can be very useful to plan and 
practice e-commerce programs standards. According to content analysis, 
we induct six major courses: Electronic commerce, Operating 
management, General management, Internet, Technology and others. 
Besides, we also compare the courses between the fallowing countries: 
America vs. Taiwan, Australia vs. Taiwan, Singapore vs. Taiwan. 
Then ,we get the conclusions:(1)The ranking of important 12 EC 
courses.(2)The holistic EC program is different between in Taiwan and 
others, but we can find out three important courses: (A)The basic of EC, 
(B)supply chain management and value chain , (C) management of global 
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